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Abstljéct '

Previous research has shown that there are cultural differences in self-concent consistency across situations. Iowever, little is known abowt
cultral differences In preference consistency over time. The preseat research éxamined whether Americans are more consistent in their
preferences overtime than are Japanese, As hypothesized, there were cultural differences in self-reported (Studies 1 and 2) and actual (Studies 2
and 1) preference consistency over time. Further, cultual differences in preference consistency at the individual level (SBmdy 1) were found to
aggregate into collective level differences (Stadies 2 'md 3) in the consistency of preference trends, such as the popularity of baby names.

Implications and future directions are.discussed.
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Over thé"yea'ré', research has shown that individuals differ in
bow consistent they are in their self-concepts across cultures
(e.g., Cousins, 1989). However, do these cultural diffesences in
bSIf-LOHCSpt consistency mamtest it how cons1stult individuals
are in thr,u preferences over time? By u)rnpanu;, Westerners
and Easterners, the plesent 1esca1ch examined self-reported and
actual differences in prefer: ence conqlstency over time, Through
sugh an mvesugatlon this undertaking aimed. to expand ‘the
under s&mdmg of cultural intluences on plefelence consistency
in two_ways: by examining plcfcwnu, consgjstency over time
and by examining it not (m]y at the 111d1v1d11‘1| level but also at
the collect:w level.

Culture and sel_i_'—_éuu;:cpl consistency.

Culture has a powerful influence on many aspects of how a

pci‘son thinks, fccls,_aﬁ_d'bg:_havcs in different contexts. Perhaps
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most importantly, one’s culture shapes the very fundamental
definition of what the “self” is that is doing the thinking, feeling,
and u,tmg (\/Idikus & Kitayama, 1991). That is, the self in
Westu.rn cultures is cousmlen,d to be more “independent, s
representing a stable entity whose goal is to _express inner
attributes fo others. In Eastern cultmes however the selt is
c_onsldmed to be more ntc1depcnden‘i " signifying a more
nmlleable entity whaose goal is to harmomiousiy fit into the
demands of the smrounding context. Such differences in self-
comcpts might mean that 1:1d|wduais with more stable,
independent sclves may be more conqlqtcnt in how thcy view
and describe themselves across situations than individuals with
more malleable. interdependent selves. =~ o
Rescarchers have repeatedly si]owu that this is, in mct the
case. (Cousins, 1989, Cross Gore, & M(}le., 2003; English &
Chen; 2007, Kanagawa, C,m_ss, & Marlus, 2001; Suh, 2002).
Easterners are relatively fess consistent than Westerners are in
terms of their self- -CONCEpts, Far example, when asked for self-
descriptions, Westemners are more likely than Edbtcrﬂtlb 1o
describe themsclves using personality traits that transcend
situations (c—:.gl, “ am an extraverted type of person”), whereas
Easterners are more fikely than Westerners to use pjcréoﬁality
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traits fhdt Are: bound ta Specmc contexts (. g ,
it home: bt infroverfed at sclicol”: Soly, 20602). .

Furthermore, English and Chen (2007} have shown'that’ se[’[w_'-

concept consistency dcross situations differs in important ways

fromr self-concept consistency over time, Their ¢ross-cultural
studies have demonstrated. that “Asian. Americans are” less
consistent than European Americans when comparing their -
self-concepts from-6ne sitwation with their self-concepts from
another situation. Yet when éxamining consistency within the

same specific’ context over tinte, Asian Americans actually
prove to be #s cansistent as Furopean Americans are.
Bven though Luropedn and:Asian Arerieans have: shown

similar self-concept consistency within specific contexts over -

time (English & Chen, 2007), researchers have not yet

examined if there are cultural differetces in Consastency over -
time when no context has been specified. For exaiple, while
Foropean -and Asian Americans may both view themqelves as |

consistent for similar fengths of time. in' how extraverted or

“introverted they . are at. Home,. they may. differ in how

consistently extraverted or infroverted they view themselves
as beitig in general across time. Without being given a spécific
context, in. which fo. anchoi  themselves, . Lasterners’ - self-

cancepts: may be less couslstent over. t;me ﬂjdll Westemels e

In: fzct, cross- cultumi studies on eocrmtjve d:ssonauce have

teduce  inconsistencies: within - themselves,.
_placed in an interpersonal confext (Heine & Lehtan; 1997;
Hoshino-Browne et al:,
Suzukd, 2004). These findings suggest the possibility that,

without being given a spec1ﬁe context, Westemels mfly be moreg

consistent than Eastérners ovet fime.

_Cultur_e s_md p_referénce e’onsistency =

These dlﬂ'ﬁleﬂLES if self concept consistcncy ac1oqs cultme‘;'

mdy be reﬂected in how Lonststc.nt people are i their
prefetences Howevel ‘to-date] no studies have’ evimmed
'cultm*al 1nﬂuences (}Il p1e{e1enee c_onslstency, tieither ACross

situations nor ‘over time. At the same fime, Cross- c:u]tmal'
researchers have’ suggested thﬂt vales aesomated w1th cho:ces'

and preferences d1ffer across cultmes Specmcaliy, it has been
found that! there’ are cultiral differences in the value’ people

place on’ exXpressing, themselves tluouoh thieir chojces and

preterences (Kim & She;mamlﬂﬂ’?) In Weetem societies;

“people repori that they value expre@smn tore than those in.

Eastern societies do. Such a tendency fo valie self-u(pxessmu

may; [ead Westérners to. base their dtrllleﬂb imoie on the

cxpresswa value of 1tems For instance, a pxefelenee for a' Mac

computer in the West may be p'uﬂy based on information "lbcut- :

how it expresses a- certain {deunty {e.! g, ‘an %ademle or
“alternative” 1dent1ty) On the other hand, Eqsternels may bdse

their athmdcq less on thc cxpl CaSIvVE value of tems hut imiote on’
other fypes ofi mput sueh dS expenenhal mformatmn or socmt'll': _

p1 eterence shlﬂs

“The attitude literatitse suggests th‘lt 111d1v1du'115 shou Id show:-
consistent attitudes over time wheti the input ot which -the -
attitindés are based is consistent acrosy different time points -

I am extr Averte(i.': -

2005; Kitayama, Snibbe, Markus, &

B W e ot al:  Journal owazsumer Psv(.fzr)/og\ "1 (7{}1 l) 3463 73 R R : 347

(Loi‘d & L'e'pper, I.?)Q‘); Sehwa:ri ‘& Bohner, 2001): 1
extent that Westerers™ attitudes are based on the expressive .

- valic of itens; their preferences should be more stable acrass

timie because the expressive value of an item does ot change °
much over time. In contrast; to the sxtent that EBasterners’

‘attitides are based on sources that fluctuate (e.g, experiential

information, socictal preference shifts), their p1cfe1ence‘; should
be 1éss-stable over time, In this sense, Westerners® Pprefetences”
should .be moré ~consistent than Easterners’, because . the

" expréssive valiie of items may serve to “weigh domf"their _

preferences. - )

‘Fherefore, in comblnatmn wrrh the se!f coneept eonsnsteney
litérature, the attitude literatiite also seems to suggest that
Westemem may retain their preferciices for a longer period of

‘time than Easterners do. Suppmtmg the possibility that-

preference consisténcy over time is particularly important for

 Westemers, i a study ¢ondueted by Wells and lyengar {2003),
it was' found- that” Americdns who: perceive themselves as -
consistent in their preferences. for a-longer period of time have. . |

higher well-being than do Ameticans who perceive thermnselves

as less cansistent in their proferences over time. Yot while'the .
. importance of ptefetcnce consistency. in.the West: has been
.emphasized, no one has yet examined if Eastethers are sirmtilarly
- consistent i their: p:efelences Thus, Al -present: Lec.ecneh-_
shown that-Easteriiers are less-likely than. Westerners (0. try fo'. .
unless they. are

investigated. if Ameéricans. will show mare: preference. consis-

“teney ovér tine than will Japanese (H1). To specify, preference
_ consistericy. gver tme is operationalized: here as the leagth of .
“preference for a certain item-—how: lotig an ‘individual ‘likes an

itern. To test our first hypotliesis, participants from bath Japan
and the U.S. are"asked to 1ep01“t how long they have hked a’
Vducty of items in Stady 1

Mamiestatmn of mdlwdual prelerence consmtency at the_ '
coliectwe Ievel : : -_ o .

Compdzed m the clﬂ']()lll’lt 01 ev;deme bhOWlllg how euiture'
shapeq pqycholomca} processes, there is less evidence showinig -
how psychological pmcesses at’ the mdmdual [evel constinrte

and, shape collective. pmcesaes at the cultmal level (to:_"_- -

exceptions, see. Heath, Bell, & ‘§te1nb01c,, 200%; Kwinmd': :
2008; Schaller & rmda I, 200: 4). Asstiining that Amenmns are
more consistent m their’ prcfelcnccq than Japanese are at the

mdl\fldml 1evel how_ docs this: tl“mshtc into conélstency of:f- '

collective level plCtCICHCLS “trefids?” Here, We dchnc_
collective level preference conslstency as. the length of *
popularity (ie., the trend) of: a certain item—how long an
item is popular in each” society. On'one hand; individuals™
values or behaviors can compose a large part of a collective’s:
trends (Turher & Kﬂ]mn 1987), and hence it ‘can be pledleted :
that individual prefefende consistency will thanifest in tore
collective consistency of preference trends. Specifically, i a-

- society where an item is preferred based on its expressive value,

the amotint of peofile wha choose and prefer the item” zmy not .
rapidly fluctuate over titne, becauqe the itemn’s’ explewve V'Llue_

© i§ felatively stable over time across mdwndua]s withina saciety.

On thié other:haind; ind society whiere an’ dtemiis preferre(l based
on otlier factors, such as experfential information” or $ocictal
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preference shifts, the amount of people who chaose and prefer

the item may rapidly fluctuate over time, because those factors -

tend to be less stable than the expressive value of an item is.
Therefore, in the U.S., where items arc chosen and preferred
based on stable factors more than they are in Japan (Kim &
thnmn 2007), items may remain popular for longer than they
do in Japan, thus leading to more collective level preference
consistency in the U.S. than in Japan (H2).

At the same time, it is known that problems can arise when
inferences about group-fevel charactenstics are drawn from
individual-level characteristics (or vice versa), a phenomenon
termed the ecological fallacy (Robinson, 1930). Characteristics

tound for individuals do not always aggregate into group-level

characteristics due to the presence .of a third factor. It is possible
that cultimal differences in preference consistency found at the
mdividual level may.qpot be observed at the collective level,
poteutially due to socigtal factors such as marketing strategies,
or individual factors such as the need fo be unique. It is known
that Americans value uniqueness (Kim & Markus, 1999). Given
that the need to distinguish the self from dissimilar others can
tacifitatc . the abandonment. of . preferences (Berger & H eatl,
2008), the 1.8, cultural emphasis on uniqueness may lead. to
less collective level preference consistency, in opposition to the
preference consistency -among Ameucans at the individual
level. : : : o

Therefore, two additional studies were 'conducted. 1:0
determine if there are also cultural differences in the consistency
of collective level preferences. As opposed te Study -1, the
second study examines actual, rather than recalled, consistency
" af collective level preferences, Specifically, two samples from
cach. culturg in Study 2 report the popularity of trends for a
variety of actual products over the space.of a year. Study 3 uses
archival data—ranking charts—to demoustraie. differences in
coltective. level preference consisiency within Americans’™ and
Japanese’ real cultural environments. Specifically, declines .in
collective preference trends are tracked in both America and
Japan on national hit music, book, and baby names charts. ..

Study .1 .

In Stuady. I, in order to examine if Americans are more
consistent o their preferences than Japanese, both European
Americans and Japanese were asked fo report their consistency
tor several ditferent items. ‘

Par uupamé

hﬁ;y—hve Eul{)pean Amencm undug1 1duatcs, from the
University of Wisconsin-Madison participated in a “Marketing
Study™ in exchange for one extra credit class point. Forty-seven
undergraduate students from Kyoto and Hosei Universities in
Japan also participated i cxchange for monelary compensation.

Procedure

in both America and Japan, participants amved at the lab in
small groups consisting of one to five individuals. First they

were asked to write down their “favorite” for each of the six

. -preferences (e.g., “What is your favorite music artist/TV show/

restaurant/hair.style/shampoo/actor or actress?™). ' To examine
the generalizability of cultural differences across a wide range
of products, six items were included that represented three
different degrees of expression based on previous research

“(Berger & Heath, 2007): the High ldentity-Signaling dormain

consisted of music artist and. hairstyle, the Mid. Identity-
Signaling domain consisted of TV show and restaurant, and the
Low Identity-Signaling domain consisted of shampoo and
actor/actress. After wriiting down each favorite preference,
participants received 9-point Likert scale questions inguiring
about -the expressiveness of each of those preferences (e.g.,
“This . w'c artist allows me. t(l expres‘% myself" 1 = “Not. At

tlnee d;ft_fnent deg; ees.of expr.essmn. As exp,ecte_d, thcm Was.a
linear trend of domain, A1, 108)=171.85, p<.001; as the level
of . Identity-Signaling increased, -so. did the expressiveness
ratings, regardless of culture. Fnally, participants recetved the
open-ended measure .of preference consistency {e.g, “How
many months/ycars have you liked this music artist?”). .

Resm.’ts _ T

Rcsponseq th’lt did not md]mte any clea1 numencal valuc
were dropped from dnalyscs These did not diftel n numbe;
across cultures, p>.2, Addmonaliy, one }apauese pa;tlmpant
who 1espcmded to the exprcssmn ratings chose not to rebpoud to
the consistency items. To comrect for the skew of ‘ali six
pletelence dlStl']bthlO]‘.lS a 9quare roof: t1cu15fonnat10n was
performed on each prior to ﬂ.nalyses Howevel 1eported
means are based on the original data. -

(CllltLllL. Amcncan and Jdp'mese)x3 (domam ngh
Mld and Low Idcntlty Slgnd]mg) mixcd ANOVA was
conducted fo test the hypotheses 1cg1ldmg prefereuce consis-
tency. In support ot the first hypotheins {Hi), culfure had a
significant impact on plefelencc consistency, F(1, 99} 4,44,
p<.035. As plt’.dlctbd ‘Americans (M=4.15 years, SE 0.213
rcgolted sigmifi Lcmtly more consistent plquuu.e&. over time
than Japaunese (M= 3 3.59 years, SE= 0.23) did overall. Addmonv
ally, there was a main eﬁectofdomam £1(2,198)=5.00 p< 01,
in the form offz linear trend, /1, 99) 7.58, p<. Ol mdmatmg
that Lonmslency increased as 1tems became more self-
exprossive. There was no culture x domain mtmactlon F2,
198)=0.26, p>.10, indicating that the cultural main effect was
observed across don‘nms {See f dbie 1 tor a s‘ummaly of thcse
results.)

' Tn a pifot test, 10 items were given to a sample of 42 Buropean American
and 37 Japanese undergraduates o lind which of them would not elicit more
“general” preferences in one culture and more “specific” preferences in the
ather {e.p.. favorite drink: “sede,” or, “Core-Cnla™), since this could be
potentially confounded with preference consistency in Study |, Resulis
incicated that the two cultures showed less than an §0% agreement of gencral
vs. specific preferences on four of the 10 items {i.e., drink, snack, stationary,
andd clothing), and bence these items were dropped. The remafning preferénce
items (i.e. music artist, hairstyle, acturmctress shampoo, TV ‘show, and
restaurant) were retained for Study 1. :
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Table i

Individuzl level preterence consxa‘mncy Mean numt\ﬂ of ymrs parucxpmts matntained ﬂ]t‘lI‘ prulnmuu,s by cultum and: pwferen('e dcrmam.. DR

Citlture - -'ldc:ntity E:lgnalmg Prciu chiee domains - _ i
gt j TMid _ CoLew L
T Missic astigt o Heirstyle CTV show 'Re_smmam:_'_ N L f_Aétdr;fa'cn"esg-_ U Shampoo
American o 697(L53) 676 (179) L 55301.89) 558(L86) L . 479(2.25) . ErTS
Tapanel:c ; - 632 (1.66) L 558 (2.51) 4.73 (2.03) . 393 (2 29%. o AZ0(2.46)

5.32(2.36}

NnLu Numbem m parentheqeq are stzmdard devnallcms i
Discussion
“The tesults for Study I provide initial eviderice for cultural

differeiices in preference consistency oveér tims: While previciss
stirdies havé ‘shiown' cultural differences it the consistency of

individuals® self-concepts-dcross  situations ¢e.g:;  English &

Clien, 2007 Suk, 2002), this study may be the first cvidence’

that Americans maintait their preferences actoss time for longer -

than do Japanese: Suchiresults were found by examinitg reports

of how consistent individuals’ are’in gene:ai n then pletucnuus :

for a variety of items overfime

Study 1 assessed preference consnstency atthe individial level o

However, from the existing literature aiid fiom the results of
Study | alone, it is unclear as to whether or not Americans and
Japanese differ in plCtCIL,HCf.‘. consistency at the collective level.
Therefore, Studies 2 and 3 sought to extend. the mdlvu%ucil
plcfezcncc, wnsmtency f“ ndmgs ﬁom %tudy 1 111 anthEl_

plefel ence tlBIldS Bemuse 1tems ’iiC miore hkely to be cho%en and

' piefc,ncd bascd on theit cxpresswe value (whlch is stable ovm_

time dcross mdmdua]s within a qoc:cty) inl the U8, than they are
i Japm items nay remam popular for fauom in the us. rhdn
they. do in Japan, This. lchs to or second. hypothem "which
p;edmts that Amemc'lns in gtudw’ 2 and 3 will also be morg
consistent than Japanese in their L{)llﬁ(,‘u\/e level p;cfcx ences.

Addmondﬂy howc.ver the prt:fcrcuw Louslstumy mmsuus_
used in S‘tud} 1 .:116 bascd on 1etm<;pectwe memm]ee which can’
reflect one’s behcfs rather than achial’ expenences (Robinson” &
Clare, 200 Ross, 1989). In fact, cultunal dlfferences are ofen

srmllez whcn based on. nnlme 1ep01*t than on 1et103pcc,t1ve
memmy (()15111 7002) To examine whethm there are ‘culturat
differences in actial, rather than recalled, consi itC]'JCY, Studies 7
and 3 trmkcd the popui'ulty ofiteims over time. Sinee the speed of
decline conesponds to the speed; of adaphnon and has been
considered to be a measme of per51stence (BSI‘UCI & T.e Mens,
20{)9) Studies 2 and 3 eastred the dcc]me af populantyﬁhow

qulLkly items lose their popularity-—ds an indicator. of actuat.

consistency. How quickly ifems lose their popularity in each

culture’ was, measured by - asking respondents to report  the’

populanty of various items. in - pmspecuvc dcmgn (Study 2)
andusing archival data of various charts (Study 3).: :

Study 2

Sﬁid{/.
' populanty of various ifems twice over time:in 2007 and one

year later in 2008. We hypothesized that itenis would fose their

' asked 1eqpondents in both cultmcs to 161)011 the.

.popul'ulty riofe qu1ckly in lapdn Than in thc . S In addltlon

for- exploratory purposes; we also asked participaiits in 2007 to
predict the ;popularity of the itéins one year later. We explored: |
how accarate people are i their predictions and whether: there

ate culfuial differences in predictions of decline as well as in the :
actml dec]me of 1tcm popnlanty over t1me R

Pczr."ic.‘.zp'(m'fx '

“En2007, 29 Eurdpéan American indérgraduates ‘fiom the .

Utiiversity of Wisconsin, Madison afd: 38 Japanese undeigrad-

vites: from-Kyoto University patticipated either i éxchidnge for

an-extra f class credit (U:S) “or fora 500 ven coupon Book .

(Japan), Ti 2008, a new sample of 55 Buropean- Americans and
49 Japariese from the same l!lllVBISlthb pzutlc;patccl for the s1me'ﬁ :
credlt or payment : SRR

.Pr'b(:ed e

Particifianits in both countries filled out thie survey in grotips
consisting of -3 individuals: One’ survey was handed out in-
2007 and dnother was handed out to-a new sample i 2008 T’
both: surveys! participants- were asked how upsto-daté {of out-:
of:dateythey considered certain collective preferences to beoira
5-point Likert scale{i.ei; “To What extent do vou think the iPod
18 up-to-date or out-of- date?” |= “Qut-ofidats,” 5 = “Up-tas
date™. Fhey were asked’ this for six" iteris” that wefe ‘deemed
popular i each culture by discussions with undergraduates at_'
their respective aniversities in 2007, Specific items differed by
country based on the trends in each culture but were the same
Aecross two titie Points within: éach tulture (i.e., singer? Jistin
Timiberlake/Kuini - Kodd; wiovie: Dream - Girls/Charlie” & the:
Chadcolate actory; miisic player: iPod/iPod; game player: Wii/
DS Lite; cell phone: Razor/Camera phione; book: Harry Potier/
DuVinei Code). Aside from these questions, the 2007 survey |
differed in that it asked participants to rate each item’ o omg"
additional 5-point Likert scale measure: “A year later, to what
extent do' you think the iPod will bé up-to-date or out-of-date?”
Overall “collective  picterenie. scor es’ wcre computLd by
avemomg the six ltems togcthm S R

R'e'.vu!z‘x-' o

48111({[ pref#rence* consistency -

Using the guestions on current trends for * up- -to- ciatefout-of-'

" date™ preferetices  from the' two tnm: pomts1 a2 (culture:

Artierican and Japaniese) % 2 (time: 2007 and 2008) hetweer .
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M Amernicans

[ Japanese

Collective Preferénce Ratings

2007 . 2008 (Predicted)
' . Year

2008 (Actual)

Fig. 1. Mean of pr edlcte,d and ac hial colh,cme pxef\,rence ldlll‘l”s asa 11111(.1;1011 af
cuhure and time. L .

aubjccts ANOVA ylelded a main (,tfcc,t ot both cuitme F (1
167)=40.50, p<.001 and time, F{l. 16
well a5 the predicted.interaction, F.(l. 167.)=l_3,51~ p<.00L:
That is, Americans (M= 3.66; SE+0.00) reported their.collec-
tive preferences as being sigmificantly more up-to-date than. did
Japanese (M=3.17, 8£=0.05) in .general, ‘and individuals in
2007 (M=3.72, SE=0.00) reported their.collective prcferences
as being s;gmhcantly more up-to-date than did mdividvals in
2008 (M=3.12, SE=0.03). Follow-up t-tests on the interaction
demonstrated that while Americans . (M=3.82, .SD 0.48)
reported collective preferences as being sitnilarky . up-to-date/
out-of-date to Japanese (M=3.61, SD=0.55) in 2007, 4(65)
=1.58, p>.10, in. 2008, Americans {(M=3.50, SD=0.48)
1ep011ed their. collectlve preferences as being more np-to-date
than did Japanese (M=2.73,:80=0.42), ({102)=§.56, p<.00]

(see leftmost and rightmost time points in Fig. 1). In support of

the second ‘hypothesis :(H2), American collective preference
trends were rated as similar to Japanese collective preference
trends in 2007, but rated: as significantly more up-to-date than
Japanese collective preference trends in 2008.% This indicates
that Americans have more consistent collective levci prefer-
ences than Jdpdnesc

Pr ea’ac!ed pr er‘erence ca;zsmenq :
When a 2 (culture: American .and J'lpmese) x2 . (time:
current and predicted) mixed ANQVA was conducted using

the average “up-to-date/out-of-date” For.all six items -in the

2007 sample, significant main eftects of culture, F(1, 65)=
11.52, p<.001, and time, F{1, 65)=11.52, p<.001, as well as
a significant interaction be_twe_eu.cu_lturc and fime, F(1, 65);?

TA follow-up cu}turexmﬂe M}-\I\OVA was puﬂmmd to exaiine if the
same pattern held across gach of the six individual items, As expected, the
overall mtemcnon Was mgmhcm}t 1, 16’) +7.09, p<.001. Additionally, Tour
of the six items showed the predicted culture x time interaction, three of which
were significant. Interesiingly, in both cultures. the iPod increased int popularity
aver time. possibly due to the release of a new model. Only ane ilgm (i.e, the
Razar phone in the U.S. and a cell phone with a camery in Japan) ; 5howud &
pauern slightly opposn:e to the prediction, though this was not signmlicant, £{1,
1623=2.32, p=.1. This is likely due to the fact that the Razor phone is a more
specific category than a cell phone with a camera is. It 13 noleworthy that
despite having this iem, there were still overall cultural differences in
preference consistency across the two samples.

=02.31, p=<.001, as,

11.52, p=<.001, emerged. In general, Americans (A=3.37,
SE=0.09) reported and predicted their collective preferences
to be more up-to-date than-did Japanese (M=2.99; SE=0.08),
and across cultures, individuals reported -preferences to be
more up-to-date {(8=3.72,-SE=0.06) than they predicted them
1o be a year later (M =2.64, SE=0.06). Most importantly, the
significant interaction showed that . Americans(d=3.82,
SD=0.48) and Japanese (M—3.61, SD=0.55) in the 2007
sample reported preferences as “up- “to-date/out- of-date” fo.a
similar extent, 65)=1.58, p>.10, yet the same Americans
(M=2.92, $D=0.57) predicted these collective preference
trends. would . decline less one.year Jater than did Japanese
(M=2.36, SD=0.47), ((65)=440, p<.001.(see left two fime
points in Fig. 1). This suggests that Americans and. Japanese
are fairly accurate in their predictions of the actual conmstsncy
of tileu (.OHLCUVG level pleterences

Discussion -

“In Study 2, the data from two ‘separate  samples ‘over time
confinns ‘the second hypothesis. That is, Americans not only
report that they are more counsistent in their collective
preferences than Japanese, but this is also the actual cultural
reality reflected by trend reports from a new sample one year
later. Yet even with some evidence for cultural differences in
preference consistency both at the individual and coliective
levels, it-has still not been determined if these differences arc
reflected 4n-actual cultural products. ‘Therefore, to add ‘to-the
findings of Smdies 1 and -2, in Stidy 3, collective preference
consistency ‘will be tested longitudinally by ‘measuring the
actual ‘consistency of collective preference: tlends on natlonal
music, book dﬂd bczby name chdrts :

Study 3.

P;"'oce_duré o

To dctunmm, if thele are dlittucnceb m the conslstency of
collective pwfucm,c trends for cultural products over time, the
rankings of music artists, book titles, and baby names in both
Americz and Japan were compared. For music rankings, the
American Billboard Top 100 and the Japanese Oucon Smgles
music charts were chosen, since they are both the most well-
known for their rankings in cach culture.’ Likewise, UL.S.A.
Today and Tohan book charts were chosen, since they are
among two of the most well-known charts for book rankings in
their respective é_ountries. Data on the most popular baby ﬁa_ﬁ_ws
between 1989 and 2008 (i.e., across 18 time points) was
obtained from the United States Social Security Administration
and the Meiji Yasuda Insurance Company in Japan. Preference
tracking for both music and bock charts began in June Qf 2006
and continued for 21 weeks (i.c., across 20 time points).

¥ Billboard’s Top 100 chart is based off of both sales and aimplay, whereas
Oricon’s Singles chart is based entirely off of sales. However, we conducted an
additional analysis usiig Yusen, a Japanese hit chart based solely on znrphv
and results were essentially the same.
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. Table' 2

e Collectivé: level prefereucc consxsu,ucy ’\/Iean nlunber of Trerns LhaL dmpped. out. .

of the fop ten in. the music; book, and name charts by culturc

Calture - ! P‘reielence SRR

3 . MLIblL '. Bboks N
Aerican. L 19070, 97) 3.60 {1605 8908l
Japanese 5847 (1L8h 435 ERY 408(160)

N'otés Numbers in “parentheses” are standard devmuom The " nngber of
mrnovers is’ based on weak_ly charts 101 music md bonks and yezuly chalts fof
Dames.: e :

Hawever; since the Sipanese music chart did not publish their
tesults for ‘one of those 2 Fweeks, data from’ the same week in
the American msic chart ‘was alsa exclided, lﬁ’WIIlé dah ]‘01.'
only 20 weeks (ve., across 19" time points).. ' :

. Given comp’u’tblc availability ‘of the- data across cu[mreq a
tarnover analysis was conducted for the top 10 most populai-

music artists, book ftitles; and baby names. Beginning: witl-a. -

cotmparison between the fiest and second time points of racking

- and-continuing: on from: there,. & turnoves: score was computed :
by calcu[atmcr how 1 many uﬁc‘.fc;/tatlc%/namcs ch oppcd aut of thc;

] top 10 : . : Ll

R e.s'l.rI!S

fewer male (M“,SQ, SD= 0.;66} z_md femaie ((1/[;.89,_ SD= 0,57)-
baby narnes in: America dropped out of the fop-10-hetweei years
than dld male(M*3 68; S0™1.38)or female (M4 47. 8D 1.74):
bahy names -in- Jdpan, t(?() =797, p<.001, and: r(?ﬁ =8.50;
p=<.001, rcspectlvely. Ll_kcms__e,_ s;gmﬁ_ca_n_ﬂy ._fcwel Arrierican.
songs (M=1.90, SD=0.97) dropped out of the top 10 between
weeks than did Japanese songs (M=5.84; SD=1.83), {37)=8.46,
p<.001. Book preferences showed the same effect as name wnci'
music preferences. Fewer American titles (M=3.60; SD=1.60)
dropped out of the top 10 between weeks than did Japanese titles
(=435, SD 1.1R), although. this effsct was ﬂl'llg]I]a} H38)="
168, p=. 10.% Coinbined, all four analyses show- that at_the:
collective 1evei ‘zctual cultural product trends in Arrerica decling at
& SlOWGl rate than do plefeleuce trends iti Jz:pan I‘herefm &, these
ﬁndmgs prmndc addlt:onal support for thf: assertion. that
Amcncans dre’ more conmstent in theu collccﬁvc preierences
0ve1 tmle (See !ahle 2 for a Summ‘lry of thcse 1csu[ts} '

4 In czdchuun o th turhover umlysm we also exdning d if! Lhm, were cil lmml_'
differences mlank chan gen. in genelal by romputmg the average change in 1a11k
for dach of the itemy betwesn time points: As expecred Iﬂi‘\dﬂ(ﬁb usie aftists,
afid baby raiies chaiped ranks sigriificantly more betwees ime’ points than did’
American music ‘artists or. baby nares, ps<.001: The- differeiice” betwedn
Jdpvmese':md American book tides; Towever,. didnot redeh sigriGeanee:

To tule out the, pmsmlilty that populauon size, rither than (:ulmral fartors-

was dmmg eonsistency” differences, |d5nt|ca} dnalyse: were alsa ('ondumed on

rop-rated mitsic titles within the UK, a country whese hopulatich is 2loset 1o
that of Japai™s than that of Amermd 3. Results confirined that titles-on' the
Official UK Sifigles Charts (A7=2.90, SD=1. ”1) were dlso ngnlﬁcantly more3_
consistent that Japauese titles (M=5.847 S0 183y, H3N=5.94) p< 001

Thiérefare, its wnlikely that papulation suc was’ Lhe f‘1ct01 drlvmo c‘ultuml :

differences i preference consistency.

: dlttcwnccs in views of change as well (e.g.,

Gerieral discussion

These thiee studics show that Americans are hore consistent

in their prefereiices than Japancse, as plcdicted Not.only do

Amgcricans report and predict more preference consistency -
(Studies |'and: ”) but this also:manifests in more consistency of
collective preference trends “and actual’ cilraral prodiicts”
(Stadies 2 and 3). These findmgs illustrate’ that Westeriers”
consmtency'can be obsmed_ in the - consistency " of ‘their
preferences owel time- at both the mdmdual 'md collectwe'-
ieVGIS g B : s . L :

Previous stnclics ot self conceptq have lepeatedly demon—_
strated that Westerners are iiore consistent than Easternars are:
across different sitvations (e.g.. English & Chen, 2007; Sub,,
20023, However, little is- known about the umvczsallty of,
préference consistency over time: The present résearch
showed that Amiericans’are miore consisterit than Japanese'im
their “preferetices” over time, Furthet; it was found that -

Amiericans’ - prefereitce consistency at the individual - [eve[_' -

can‘aggregate into consistency of collective preferences in the -
forin' of sGcictal tierds; To au knowledge, this is- ‘the first
evidence “of “culfiral d]tfetences in both mdmcﬁml aud
coilectlvc Tevel pletmences _ : : :
Ieis notcwoﬂ:hy that theé caltural diffeiﬁuces in Smdy 3 were
found éven with'the papularity of baby names. “Enilike nrusic
artists, which depeid on both ‘pieferences of individuals and:
stratégics of advertisers and producers. baby ‘names are based:
maitily on individuals’ c'hdicéq'(Belgéi & Le Mens, 2009), The'
fact that we also obiserved cultural différences with baby names
suggests that'collective preféreice consistency ieflécts imdivid-
ualipreference conisisfency rathiet than comimercial strategics At
the samie time, it is stifl passible that other factors, such ag the:

nifmber of items that existin a"given society, (0ay be underfying -

caltural différences in. the speed of wrnover. Fatuie fesearch ©
could ‘exaiming these othef fictorg to d!qenmng]e the pmcesqe%: :
lmdellymg, collective level differences.

“Whilé- we eXaniined: if cultural” differetices - 1n 111dtwdm].
preferenice consistency can aggregate into collective préference.
consistency, individual and collective level phenomena may
mutually mfluence  each other,” That is, collective' level
phéticmena inay- not simply be the aggregate of individual . -
tevel phenomiena, but at times may- zlsé” influence individual
level phetiomend (Granovetter, 1978: Chreckis & Cunidstone\_._ .
2006; Licherson; 2000: " Salganik, Dodds, & Watts, 2006
Cultural psychological studies have suggestad that collectively:
constructed cultaral’envitonments afford pattems of behavior:
embedied” - suchi uwuomm,nts (e.g.. Klid\’dﬂ’ld Mirkus,”
Matsimoto, & homsdixkuslkit 1997: WlV‘lmO{O Nigbett; &
\/[astKh 7006) By showmg cultuml differences in coliectwe.
preference consisteticy, the present research thus, sheds: light on
apotential- mechanism: undmlymg culmlal mﬂuences ofy
111d1v1du'1] plcﬁ:l chce consmfcmy S

“The' pzcscnt hndmgq are in Ime ith' ﬁncimg& on Lultma[
Jii ]\rsbutt & ‘-IuI
2001): For mshncc as C hoi, Kao, and Choi (2(307) l‘nve stated, -
East: Asians tend to possessia more “cyclical view™ of ch'mge,' :
ohe that assumes constant fluctuations (9. 694, Contrary to the’ '_



352 B. Wilken et al. / Journgl of Consumer Psychology 21 (2011) 346-353

Western perspective, reality is philosophized. to be a process
which s in:-constant flox (Peng & Nisbett, -1999). - Such
dialectical thinking among East Asians may in fact influénce
how consistent individuals are in their p;efmcnces and plowdes
strong support for the present fmdmgs of p1 qu ence L(Jnslbtenuy
across time. :

While -fhese imdmgs “are not surprising gﬂen cultuml
differences in draiectlcu,m one question that they do raise is
how’ e‘(actly they imay fit in with findings involving variety-
seeking across cultures. At tust glance, this literature may seem
at .odds . with the present findings. -That is, -Kim -and Drolet
{2003) found that Westerners varytheir choice strategies across
choice” sets ‘more than Easterners do when ‘asked to make
consecutive cheices. Further, this effect was found to be based

_on cultural differences in the value for expression. However, it
is likely that there are gmmp le ways through which the value of
expression influences. ¢hoice and preference. One way through
which expression influences choice, as shown by Kim and
Drolet (2003}, i1s to be unique by varying choice strategies
across choice sets. Another way through which individuals can
be influenced by the vatuc of expression is to base their
preference on the expressive value of an item, which leads to
stable preferences over fime. These two effects of expression do
not necessarily bave to be mutually exclusive. One may be able
to maintain an underlying, consistent preference while varying
one’s specific choice gtrategies across different contexts. Thus,
the present research is not necessarily at odds with the literature
on variety-secking across cultures; in fact, these studies help to
provide a more complete picture of how culture and expression
operate on our preferences and choice behavior.

Together, fhe present studics found that Americans are more
consistent than Japanese in general, but one may wonder
whether Japanese ever become more consistent than Americans.
Given divergent views of the self cross-cultnrally (Markus &
Kitayama, 1991), it is possible that preference consistency may
depend on the type of preference. For example, for personal
preferences, such as the “marketing” preferences examined in
the present research, Americans show more preference
consistency than Japanese do, presumably because Americans’
preferences are baseéd on how items express their independent
self-concepts, which do not change much over time, In contrast,
for more relational preterences, or preferences for social groups
or affiliations, perhaps Japanese are more likely than Americans
to base their preferences on how the item expresses inter-
dependent self-concepts, leading to more preference consisten-
cy. Separating the effects witnessed here into personal and
refational preferences could provide vahluable insight into how
culture may influence consistency.

Preferences underlic a wide range of choice behavior in
evervday life: what food we eat, what music we listen to. and
what clothes we wear. Importantly, the present research
cantributes to our understanding of what factors affcet how
these preferences are maintained. By showing cultural
differences in how consistent preferences are over time at
both the micro- and macro-levels, these studies not only
demonstrate how self-reported, individual factors help to
shape actual collective level practices, but alse underscore the

pervasive influence of culture on. funddmental psychologlcal
processes. :
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